
SEMESTER-II (Pool-A) 

COURSE NAME : SOCIAL MARKETING 

(CHOI-A23) 

Number of Credit: - 02                   Maximum marks: 50 

Unit 1 

Market as a Social Institution: Social aspects of Market Elements of Social Marketing  Marketing of 

Social Policies and Programmers.  

Unit II 

Management Principles for Marketing: Problem identification, cause formulation, planning, organizing, 

coordinating, directing, controlling. 

Processes of Social Marketing: segmentation (social differentiation), target audience, positioning. 

 

                                                                    Unit III 

Strategies of Social Marketing: Social Market research, Short-term strategy (participative action), Long-

term strategy(education). 

Measures to overcome resistance; strength, weakness, opportunity and threat (SWOT) analysis . 

Unit IV 

Development Communication for Social Marketing: top-downward, bottom-upward, media planning, 

channel selection, advertising Provisions and Regulations of advertising, Formal and informal censoring. 

      Unit V 

Agencies of Social Marketing: state, corporate agencies, international donor agencies, non- Governmental 

organizations (NGOs) Globalization and Social Marketing. 
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